Expertise Compendium Prototype

I. Identify MRF project groups (ie. entered into NIMSS) centered around an issue

A. Suggested Issue – Obesity 

1. Multistate groups centered around the issue – AA (state):

a. NC1028: Promoting healthful eating to prevent excessive weight gain in young adults (NC219) – Savaiano (IN)
b. NC1033: Local food choices, eating patterns, and population health (NC1001) – Wang (SD)
c. NC1167: N-3 Polyunsaturated Fatty Acids and Human Health and Disease – Cunningham (NE)
d. W1005: An Integrated Approach to Prevention of Obesity in High Risk Families – Kirk Fox (WA) and Pardini (NV)
II. Establish contact with the identified groups via their advisor and/or chair

III. Request that person(s) send the names and contact information of group members having experience communicating with the media or suggested other faculty or staff with such media expertise.  
IV. Contact the group members and others who have media experience

A. Request contact to complete application regarding his/her experience in working/dealing with the media
B. Determine a minimum set of expert expectations.  These expectations will avoid listing people for something on which they can not or will not follow through.  It will also help the target audience better understand what they can expect. (Refer to notes from James Klapthor discussion.) Ensure that media are contacting actual experts regarding a problem, rather than just someone in that field of science.  

C. Confirm with SAES director that the referred person should be on the list.  

D. Ask for referrals to other media-savvy acquaintances and contact information.  
V. Continue to repeat IV. A&B until enough contacts have been identified. 

VI. Keep electronic list of all generated referrals and contact information.
A. Identify overlap in names or expertise. 

1. Organize list by expertise.  

VII. Future steps: 

A. Determine the contact person who will keep and maintain the list. ED's may want to discuss infrastructure needs to maintain over time, especially to maintain a current list. 
B. Determine how “active” experts should be in not only providing their expertise to the media on behalf of ESCOP, but also soliciting contact with media organizations on their own.  Should experts be required to maintain a certain number of contacts per year? 

C. Find/hire “media trainers.” Utilize media trainers already available through current ESCOP community contacts (private trainers range from $5-$10K with additional lodging and meal expenses).  

1. Ensure that trainers teach experts to promote our perspective so an editor does not cut it – quotations that stick with/resonate with an audience.  

D. Identify a specific way to link our experts to ESCOP within media publications and broadcasts (“…[name] speaking on behalf of the Experiment Station Section.”)

1. Decide whether or not to track our experts in within publications and broadcasts.  

